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In an increasingly complex, connected and ever changing world, 
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THEMATIC INVESTING: WHO IS IT FOR?

• 

• 

• 

 

We are committed, 

while designing our 

thematic strategies, 

to avoid passing fads

Vafa Ahmadi, Head of Global 
Thematic Equities
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OUR APPROACHThe investment universe 

must give the manager 

enough latitude to 

cope with different 

market phases

Estelle Ménard, Deputy Head of Global 
Thematic Equities
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GLOBAL FOOD
CHALLENGE

EDUCATION CLIMATE ACTION

AGEING

LUXURY
DISRUPTION

SPECIAL 
SITUATIONS

HIGH DIVIDEND

GLOBAL 
RESOURCES

LISTED 
REAL ESTATE

GOLD MINESAGRICULTURE

MEGATRENDS

MEDTECH

LIFESTYLES

THEMATIC
INVESTMENT

SECTORIAL
INVESTMENT

FINANCIAL
INVESTMENT



WHAT?

* The 17 SDGs are part of the UN's 2030 Agenda for Sustainable 
Development and synthesise the problems that States and 
companies are called upon to contribute to solving.

WHY?

Our responsible 
investing  

range will continue to 

expand as we identify the 

themes of tomorrow.
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to exclude companies

HOW?

of exclusion, which we apply to our 

companies

Our sustainable development approach is also based on impact 

CO2



children per European 1.6 

WHY AGEING?

pace than it was the case for developed 

country to face the “ageing challenge” 

2.5

53 
years

70
years

77
years

                    46%
 

in the world
+19
years

o

The Silver Economy: 
a tangible opportunity 

driven by the inexorable 

ageing of the World 

population



OUR APPROACH

• 

• 

• 
• 

Silver Economy
$7
3rd

+3.26%
per year, 

increase in people 

in the world

trillion

in the world

EQUIPMENTSILVER
ECONOMY
UNIVERSE



WHY DISRUPTION?

50%
will rely on virtual health assistants

Radio

Television

Internet

Investing in the 
major shifts 

that are reshaping lifestyles, 

consumer habits and 

redefi ning work practices, 

communication and 

production processes



OUR APPROACH

• 

• 

• 

• Earth: 

50%
of new cars sold around the world 

CONNECTED DEVICES PER PERSON



WHY THE GLOBAL FOOD CHALLENGE?

 Ensuring a suffi cient 

and sustainable food 

production and provision

 BILLION 
TONS OF FOOD

PER YEAR 1/3
    

    1.8 billion

 
 is due to agriculture

               Almost1 billion people 
 are undernourished 

13.5%



OUR APPROACH

as well as controversy data, is supplemented with impact measurements with the 

FARMERS

AGRICULTURE WATER

FOOD PROCESSORS

FOOD PRODUCTS BEVERAGES

FOOD PROVIDERS

FOOD RETAIL RESTAURANT

~5% 
CAGR



• 

• 

• 

OECD membersNorth America

$1.3 trillion

Feeding the 21st century 

human’s rising aspirations 
to pleasure and 
self-fulfi llment



Internet users

LOVE AND BELONGING

SAFETY AND SECURITY

physical safety

PHYSIOLOGICAL 
NEEDS
food, water, shelter, 
clothing, sleep

OUR APPROACH

The need for Belonging

need for Esteem



1$ 
invested i

 

is digital

trillion trillion
trillion

WHY EDUCATION?

companies

class in emerging countries



 

The investment universe of approximately 150 securities is based around three pillars to 

create a comprehensive approach to the education ecosystem throughout an 

individual's life. The central pillar, "Educational Facilities", includes all sectors of access 

to education and the labour market: early childhood education, primary and 

secondary school / higher education / career development & lifelong learning. 

It is supported by two related pillars, which are "Educational Content and Tools" 

(publishers of academic content / educational technology) and "Educational 

Services" (transportation, cafeterias and school supplies / housing). 

Our sustainable approach is based on overall ESG scores and specific criteria, as 

well as controversy data. 

For more information on our sustainable approach, see the introduction. 

GOAL: 

Ensure inclusive and 

quality education for 

all and promote 

lifelong learning. 

 

 
 

 

A GOOD EQUATION TO COMBINE RETURN 

POTENTIAL WITH RESPONSIBILITY 

A complete ecosystem covering the entire Education timeline 

From learning... 

to transversal 
educational content, 
services and tools 

Tertiary 

Early years Primary 

Secondary 

Lifelong learning 
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OUR APPROACH 

 

70% 
of young people  

with tertiary education  
will come from non-OECD G20  

countries in 2030 

Education is the most  

powerful investment  

that the world can make  

in its future 

(United Nations) 



ECOSYSTEM DISTURBANCES

DISRUPTION OF FOOD PRODUCTION  

& WATER SUPPLY

DAMAGE TO INFRASTRUCTURE 

& SETTLEMENTS

HUMAN MORBIDITY 

& MORTALITY

Heat waves: three-quarters of 

exposed to deadly heat waves

will 
become more intense and more 
frequent

Ocean warming: global ocean 
temperature in the upper 100 m 
could increase by 2°C

Ocean rising: global sea level 
could increase by 82 cm

Glaciers: global glacier volume 
could decrease by 85% 

Ocean in September 2018 is 
likely before mid-century

WEATHER

OCEANS

CRYOSPHERE

WHY CLIMATE ACTION?
The earth’s temperature is rising at unprecedented speed



 

MANAGING ALL 
CLIMATE-RELATED 

RISKS: 
for the planet and 

the investors

Controversies

OUR APPROACH

All sectors and all countries are included 

 

Avoiding climate action 

now amounts to imposing 

our responsibility  

on future generations



WHY MEGATRENDS?

 of our 

, a future 

E7: 

G7:

1.6
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2015 E7

G7

E7:  USD 18.8 trillion
G7:  USD 34.1 trillion

2050
G7 E7

E7:  USD 138.2 trillion
G7:  USD 69.3 trillion



The future is uncertain, 

but it takes root 

in our present 

OUR APPROACH

the last two years

x10 

will increase  

OF THE 
WORLD'S 

DATA90% 

 

The 16-34 
age group 

34% 

DEMOGRAPHIC &
SOCIAL CHANGES

TECHNOLOGICAL
REVOLUTIONS

ENVIRONMENTAL 
CHALLENGES

ECONOMIC
SHIFTS

ABOUT
10 THEMES
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Dividend
Yield

Dividend

Price

LOW
VOLATILITY

HIGH
VOLATILITY
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FOCUS ON THE HIGH DIVIDENDS THEME

companies that 

FOCUS ON THE SPECIAL SITUATIONS THEME

MARGING
IMPROVEMENT

INTERNAL Economic
restructuring

EARNINGS
GROWTH
ACCELARATION

EXTERNAL Financial
restructuring

These two themes, which 

follow the use of capital, 

are complementary



HEAD OF GLOBAL THEMATIC EQUITIES

DEPUTY HEAD OF GLOBAL THEMATIC 
EQUITIES

THEMATIC EQUITY PORTFOLIO 
MANAGER
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THEMATIC EQUITY PORTFOLIO
 MANAGER

THEMATIC EQUITY PORTFOLIO 
MANAGER

25

THEMATIC EQUITY PORTFOLIO 
MANAGER



THEMATIC EQUITY PORTFOLIO
 MANAGER

WESLEY LEBEAU 
THEMATIC EQUITY PORTFOLIO 
MANAGER

THEMATIC EQUITY PORTFOLIO 
MANAGER
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THEMATIC EQUITY PORTFOLIO 
MANAGER

THEMATIC EQUITY PORTFOLIO 
MANAGER

GUILLAUME UETTWILLER
THEMATIC EQUITY PORTFOLIO 
MANAGER
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ASSETS UNDER MANAGEMENT’S EVOLUTION IN BILLION EUROS

BREAKDOWN BY CLIENT PROFILE BREAKDOWN BY ASSET CLASS

CPR AM

46,1
End of 
2017

39,2
End of
2016

37
End of
2015

28
End of
2014

25
End of
201320,2

End of
201216,8

End of
2011

47,5
End of
2018

47%
Institutional
investors

12%
Corporate

41%
Distributors 41%

Money market

16% 
quantitative 
equities /
Smart Beta

16%
Asset allocation

10%
Fixed income

17%
Thematic
equities



 
 

EXPE  

THAT CONSOLIDATION HAS MEANT:

CPR AM RESEARCH DEPARTMENT

OUR MANAGERS HAVE ACCESS TO A VERSATILE PLATFORM OF EXPERTISE

• 

• Managers have a transversal role within 

• 

CPR Asset Management, 

an innovative boutique 

backed by a world leading 

asset manager
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• 
• 
• 
• 
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Thematic equity investing bears a risk of capital loss. Further information on the website  www.cpr-am.com.  This publication is provided for information purposes only and does not constitute an offer, invitation, commitment, advice or recommendation to make a purchase of securities or enter into any such transaction. It may not be distributed to anyone or in any jurisdiction that would make such distribution unlawful.The information contained herein has been obtained from sources believed to be reliable but has not been independently verified, although Amundi and its affiliated companies believe it to be fair and not misleading. Such information is solely indicative and may be subject to modification from time to time. Any opinion or view expressed herein is subject to change without notice. We do not accept any liability whatsoever whether direct or indirect that may arise from the use of information contained in this publication. This publication is not intended for  residents or citizens of the United States of America or to any «U.S. Persons»,  as this term is defined in SEC Regulation S under the U.S. Securities Act of 1933. The information contained in this publication is deemed accurate as of 20/09/2019. This advertisement or publication has not been reviewed by the Monetary Authority of Singapore.
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